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ur mission at The Horse is to disseminate

the latest and most reliable news

and information on the health, care,
management, and welfare of equids. We provide
health information pertaining to horses of all
breeds and disciplines as well as offer cutting-edge
knowledge to veterinarians, owners, and managers
who care for horses.

Our editors and writers, who have strong
backgrounds in equine science and management,
craft timely articles on important horse health
topics, drawing information from researchers,
veterinarians in the field, and other equine
professionals.

The Horse is not a journal of record to report
research findings. Instead, our publication features
practical articles that are edited to interpret
complex issues. The publication bridges the gap
from the research laboratory to the barn, helping
horse owners sort valuable new information from
gimmicks and fads.

The Horse editorial team is backed by an
authoritative board of respected AAEP veterinary
advisors who review articles for accuracy and
provide valuable industry insight.

The Horse is concerned with all aspects of equine
health, care, management, and welfare, and we
write for hands-on horse owners, trainers, riders,
breeders, and barn managers who want to know
more about taking the best care of their horses.
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Demographics/
Reader Habits

Seventy minutes. That's how long the average subscriber

of The Horse spends reading each issue. And nearly 89%

of subscribers share their copies of The Horse with up to

4 friends or coworkers. Advertisers know that with most
magazines their ads are seen only for a few moments and then
the magazine is discarded. The Horse is the exception to that
rule.

Subscriber Demographics*

Female 85.1%
Male 14.1%
18-44 years 10.1%
45-54 years 13%
55-64 years 33.6%
65 years or older 43.3%
Household net worth over $500,000 48.8%
Involved in industry more than 15 years 78.9%
Own, lease, or manage horses 93.6%
Own a senior horse 73.9%
Time spent reading a typical issue 70 minutes
Consider Ads

Responded to an
Advertisement

70+%

of subscribers to
The Horse have
responded to ads

Very Helpful

69+%

of subscribers to
The Horse find ads very
useful when looking for
the latest products
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Involvement in the Equine Industry

Competition Activities

Percentage of readers who compete on a:

Local Level 29%
State or Regional Level 19.1%
National or International Level 8%

Veterinarian & Vet Tech Subscribers

Hands-On Horse Care

Readers are directly involved with their horses:

Average number of horses owned 4+
Average number of horses managed 5+
Directly responsible for horse care 85.4%
Keep horses on property owned/leased 67%

Percentage of vet, vet tech, & vet student readers who:*

Purchased or sought more information on an advertised product 62%
Had past purchasing decision affected by the ads and content 70%
over 8,000 subscribers

Vet, vet tech, & vet student magazine reach

AAEP Media Partner

The AAEP Educational and Media

P AR 1' H ﬂ R
Partners are an esteemed group of

industry-leading corporations dedicated
to providing resources and education,

( & .1 through the AAEP, to veterinarians and
horse owners to improve the health and

welfare of the horse.

The Horse is honored to be one of only
two media partners and a part of the AAEP’s owner-

education initiative.

In addition, an Editorial Advisory Board of respected

AAEP members reviews content for accuracy and
provides valuable industry insight.

“The Horse is the first member of the media to become an Educational Partner, and we
are very excited about taking our long-standing relationship to a new level. The staff of

The Horse has always shown a commitment to the health and welfare of the horse and
the education of the owner, which is a mission consistent with our own.”

DAVID L. FOLEY, AAEP Executive Director
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Disciplines Subscribers Actively

Trail Riding
English

Western
Dressage

Natural Horsemanship
Hunter/Jumper
Driving

Western Pleasure
Eventing

Barrel Racing
Endurance
Reining

Halter
Saddleseat
Cutting

Racing

Additional Media Partners
M British Equine Veterinary Association (BEVA) @ a-'h 'z':mm

Participate In
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M World Equine Veterinary Association (WEVA) ™ =~

M American Association of Equine Veterinary Technicians (AAEVT)
B American Association of Professional Farriers (AAPF)

M Thoroughbred Owners and Breeders Association (TOBA)

B Kentucky Thoroughbred Farm Managers’ Club (KTFMC)

W Oregon Dressage Society (ODS)
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Eq U i n e H ea Ith Ca re “I really like the magazine. My

Supplements Used for Improving Health vet is also very complimentary

Biggest Equine Health Concerns and Appearance of the magazine - the practice,
and possibly individual vets in the

Arthritis/Degenerative Joint Disease  49.8% 0 practice. subscribe to it, so | can
Nutrition/Maintaining Body Condition 47.8% Joints 5, 9 discuss:an article | have read with
Colic 43% | them and they know which article
Older Horse Care 42.2% Hoof ) 40.1% I am talking about.”
Laminitis 39.4% Overall Health  EG—E 38.5% — Subscriber comment
Welfare 27.7% . ]
Disease Prevention,/Biosecurity 20.5% Coat/Skin G 24.3%
Respiratory Issues 9.6%

Weight SRS 17%

Ages of Subscribers’ Horses
Calming g 15%

Foals 10.3%
Young Horses 25.2% Pl R
Adult Horses 78.2% Respiratory W 8.5%
Senior Horses 73.9%
Muscle Development B 7.7%
Mane/Tail W 6.5%
Magazine Reach Growth W 3.2%

41%

of subscribers share with 3 OR MORE friends

29.9% Breeding Subscribers

of subscribers share with 2 friends Who Care

17 B} 3% for Their

2 7 = 6% of subscribers are Own Horses

. . . breeders
of subscribers share with 1 friend
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Purchasing Power

Other Animals Owned in the Next 12 Months

Products Subscribers Are Planning to Purchase

Percentage of Subscribers Who Own

Dogs 83.1%
Cats 70.0%
Livestock 16.6%

0%  20%  40%  60%  80% 100%
Dewormers  INEEG_GGEEEE S 33.3%
Hay and Grain  EG_—_GEE I 81.6%
Pest Control Products  INEG_——— 75.3%
Pharmaceuticals/Vaccines GGG 65.6%
Average Acres Owned Supplements G 63%
Grooming Products GGG 62.1%
Feeding Practices Bedding  IEEG_G— 55.6%
87% Hoof Care Products  INEG_—_—S 52.4%
of subscribers to The Horse Shampoos/Conditioners  ING—_GENN 45.7%
feed their horses commercial Blankets/Sheets/Coolers NN 36.9%
feed products.
Lessons/Training  INENG_G_—_—__ 35.6%
Barn-Building Materials  NEG_—_—_—_—_ 30.3%

Tack/Saddlery (English) NN 20.9%
“1 have chosen some courses of therapy for my horses that | might not have know Farm Equipment NI 1.7.3%

about had it not been for your magazine ... my animals are near and dear to my
heart and | strive to provide them with the best possible care ... articles in your
magazine have been especially helpful to me and several of our friends ... keep up Equine Insurance NN 16.7%
the great work ... I'll be a reader for life!” Arena-Building Materials I 12.9%

Tack/Saddlery (Western) I 17.1%

Breeding/Foaling Equipment Wl 5.9%

Subscriber comment

*based on August 2019 survey
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